Serhat Oran Nestie

Kurumsal igler Direktorii Good Food, Good Life

Good Food, Good Life
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DN NG —_
Basarinin formali Nestle

Good Food, Good Life

5 Adimda Dis Pazarda

Rekabet ve Buyumenin Formulu

Boyle bir formulu bilmiyorum !

. Corporate Communications



D ANG —
Neden disa acilma ? Nestle

Good Food, Good Life

1. Ham madde tedarikcileri

rkali tuketim mali ure

. Corporate Communications



D ANG —
Neden disa acilma ? Nestle

Good Food, Good Life

- Secim / Strateji ?
« Zorunluluk ?

- Tesaduf ?

nluluk 2> Secim - St




DN NG —
Dis pazarlara acilma sartlari Nestle

Good Food, Good Life

- Kendi pazarinda basaril

- Dis pazarda firsat

- Bu firsat ictekinden daha cekici




D AaNG -
Dis pazarlara agiima stratejisi Nestie

Good Food, Good Life

Daha fazla caba sarfederek

Daha

Samimi olun




D aNG —
Teoriden pratige Nestle

Good Food, Good Life

Nestlé'nin diga
acllma seruveni

2004

1867
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D ANG -
Dis pazara agilma zorunlugu Nestle

Good Food, Good Life

- Nestlé Dunya Cirosu (2003)

CHF 88.0 milyar

USD 65.5 milyar 2% 98%

. Isvicre Cirosu
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D AaNG -
Samimi Olun: Giiglii Degerler Nestle

Good Food, Good Life

Bu degerler gunumuze dek Nestlé'nin tutumunu belirler

“Biz faaliyette oldugumuz her (lkede, toplumun
sagligi ve esenligi icin uzun vadeli taahhltlerde
- bulunmanin Sirketimizin basarisi ve gelisimi igin

mutlak gerekli olduguna inaniyoruz”

Peter Letmathe-Brabeck

Nestlé S.A. CEO

1867°de hayat kurtaran bir bulus

sirketin degerlerini ortaya koyuyor
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Daha Da Samimi Olun
Nestlé Yonetimi:

Peter Brabeck-Letmathe
CEQ Mesilé S_A.

Good Food, Good Life

Michaal W.O. Garrett
Executive Vice President
Asia’COceanialAfrica

Francisco Castaner
Executive Vice President
Pharma/Cosmetics,
Human Resources,
Corporate Affairs

e

Wolfgang Reichenberger
Executive Vice President
Finance & Control

Lars Olofsson
Executive Vice President
Eurcpe

VWerner Bauer
Executive Vice President
Technical, Production,
RE&D

Frits van Dijk
Executive Vice President
Mesile Waters

Ed Marra
Executive Vice President
SBUs & Marketing

Paul Bulcke
Executive Vice President
Americas

Chris Johnson
Deputy Executive \Vice
President GLOBE, 1S,
Strategic Supply Chain
and eMestlé.

Luizg Cantarell
Deputy Executive
Wice President
Mutrition Strategic
Business Division

Corporate Communications



D ANG —
Daha Fazla Caba Sarfedin Nestie

Good Food, Good Life

Cin: TOTOLE @ toz tavuksuyu

Nijerya: MAGGI © Kip

Turkiye: MAGGI ® ETSU ® tablet
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AN —
Daha Fazla Caba Sarfedin Nestie

Good Food, Good Life

Yiyeceklerde |htiyaclarin G i

Saglik & Wellness

\

elisimi:
Wellbeing

Algilanmis lyi hissetmek
besin + Kontrol duygusu
degeri Equilibrium

Beden & Ruh

Hayatta kalma  Zevk alma Saglk / Beslenme Psikolojik tatmin

GOOD FOOD GOOD FOOD, GOOD LIFE >
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D ANG —
Daha Fazla Caba Sarfedin Nestle

Good Food, Good Life

Stratejik Kose Taslari
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Serhat Oran Nestie

Kurumsal igler Direktorii Good Food, Good Life
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Good Food, Good Life
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