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Exhibit 7:. Top R&D Spenders

The recession shook up the ranking of the Top 20 spenders. Toyota dropped from its number
five to 11. Pharmaceutical giant Roche Holding rose from number three to the top spot.
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Exhibit 11: The 10 Most Innovative Companies

il Company R&D Spending Innovation executives we surveyed voted overwhelmingly for Apple,
2009 2008 2009, LS Change Asa % Google, and 3M as the most innovative companies. Viotes for the next
Millions  from 2008 of Sales ceven were much more modest,
1 3 Roche Holding $92.120 11.6% 20.1%
2 & Microsoft £2,010 10.4% 15.4% R&D Spending Sales Inte nsity
- 200% 200% |Spending as
3 2 Nokia $8.240 -1.0% 14.4% $US mil.  Rank $US mil. % of salas|
& 1 Tayota b7.822 -19.8% 3.8% B Apple $1,333 81 $42,905 3.1%
5 6 Pfizer $7.739 -2.6% 15.5% P Google $2,843 & $23,651 12.0%
& 9 MNovartis £7.469 2.5% 16.9% o
ey M e B 32312 Exhibit 12: Top 10 Innovators vs. Top R&D Spenders
7 7 Johnsen & Johnson 6,286 =7.8% 1.3% i I 43,300 $155.77
- - v 3 ’ The Top 10 innovators significantly outperformed their peers on the
8 10 Sanofi-Aventis $6,391 0.2% 15.6% W Toyota 47,822 i 204,36 Global Innewation 1000 list on three key financial metrics.
ithKLi Highest Possibl
9 1 GlaxoSmithKline 6,187 12.7% 13.9% PO Microsoft 49,010 B 458,43 i Efscorﬂz:ﬁ[lng
10 12 Samsuni $6,002 T.9% 5.5%
9 Vll psc $2,064 % $79,02 om 10
hh 5 General Motors 6,000 -25.0% 5.7%
s 0 45,820 12 495,75 NNEVATORS a0
12 13 1BM $5,820 -8.2% 6.1% Tae 10
VIl Samsung 44,002 10 $109,54 SEENIERS =
13 14 Intel $5,652 -1.2% 16.1% Harmalized
LN Intel 45,653 13 $35,12  piiormance of
14 23 Marck $5,613 16.8% 20.5% Industry Peers: 50 <reevserd 98 cinees c —
158 17 Volkswagen $5,35% 3.6% 3.7% Source: Baaz & Cormpany =
16 15 Siemens $5,285 3% 5.1% 15
17 19 Cisco Systems $5,208 1.1% 14.4% E @
18 20 Panasonic $5,143 ~T.9% 5.4% ‘E‘ g
19 14 Honda $4,996 —17.7% B.4% Lewest Prasible = "
i Revenue EBITDA as Market Cap
20 8 Ferd 4,700 32.9% 4.1% Growth %, of Revenue Growtl
- CAGR Sy AVG. Sy, CAGR
TOP 20 TOTAL: $128,943 -3.7% 8.3% s o o

Source: Booz & Company
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| Risk- Lengthy | Inability to Lack of Compensation Insufficient
| averse development adequately coordination not tied support from
_ culture _ times _| measure within the to innovation leadership and
performance company results management
Difficulty selecting Not enough Ineffective Not enough
the right ideas to great ideas marketing and customer
commercialize communications insight

Source: BCG 2010 Senior Executive Innovation Survey.



